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Abstract:  The purpose of this paper is to examine the factors that influence the 
adoption of  e -commerce with e mphasis o n t extile co mpanies in W uJin, C hina.  
The f actors ar e o rganizational r eadiness, i nnovation c haracteristics, government 
influence a nd culture. B inary logistic regression was applied to test the research 
model. The result shows that organizational readiness, innovation characteristics 
and c ulture i nfluence t he a doption o f e -commerce a mong t extile co mpanies i n 
WuJin. As China’s culture is different from many western countries, it is found 
that relationships between organizations, or GuanXi as it is commonly known in 
China, needs to be established before organizations collaborating with each other 
are willing to  adopt e-commerce.    T he f indings of this study are useful for the 
Malaysian companies who are interested to adopt e-commerce with their business 
partners in China. 
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INTRODUCTION 

 
China is one of the fastest growing economies in the world. With the emergence 
of i nternet t echnologies, f irms i n C hina a re now  a ble t o e xplore ne w m arket 
opportunities w ithout be ing c onstraint by  g eographical locations. H owever, by  
engaging i n bus inesses w ith companies i n other countries, companies i n China 
are also exposed with increased competitions.  In order to stay competitive, many 
Chinese c ompanies a re s tarting t o e mploy e -commerce i n their bus inesses in 
order to be efficient in their business operations.   
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